Reasons to Work with the Media

· Working with the media is an inherent function of being a model of outstanding public administration. 

· Working with the media can reflect a natural extension of an agency’s values and beliefs.
· Working with the media fosters public understanding of your agency/institution missions –which is critical to success of your organization. 
· Working with the media influences public perceptions-fostering favorable awareness, understanding and support for what you do. 
· Working with the media opens ideal communication channels-publicly and within news organizations. 
· Working with the media can help you draw attention to/from specific issues.
· Working with the media helps influence the outcome of local and national stories. 
· Working with the media can enhance your agency’s/institution’s reputation and image.
· Working with the media helps build credibility and trust in your organization.
· Working with the media helps establish a framework for effective crisis communication and planning response. 
· Working with the media is a pathway to reflect the professionalism of your organization. 
· Working with the media reflects openness and accountability.
· Working with the media dispels myths and stereotypes.
· Working with the media cultivates a proactive relationship: the key to a successful media presence.
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