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Store Sampling Process 
• Wichita licensed 339 

tobacco retailers (2014) 
• Random sample of 100 

stores 
• Sample was reduced to 

75 through 
representational 
percentages 



https://www.kdor.org/abc/cigs/default.aspx 



Data Collection 
February 28, 2014 

51 store assessments completed! 





Exterior/Interior Price Promotions 

• Over 90% of stores and 94% of convenience 
stores have price promotions 



Exterior Menthol Advertising 
• 60.4% of stores have 

exterior menthol 
advertising 
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Lowest Advertised Price 

• Range is $2.99-$4.97 
• Median is $3.99 

 



Flavored Little Cigars and Cigarillos 

• 97% of convenience stores 
and 83% of all other stores 
sell flavored little cigars 
and cigarillos 

• Over 90% of convenience 
stores sell single cigarillos 
 



Youth Placement 
• 25% had product near toys, candy, gum, etc. 
• 26% had e-cigarettes and/or refills near toys, candy, 

gum, etc. 
 
 



Electronic Cigarettes 

• 88% of convenience stores 
sell e-cigarettes 

• Refills in many flavors 
 
 





Analysis of data – Income Level 
• $22.2K-38.7K 
• Just under 38% of 

tobacco retail 
licenses 

• 57% with outside 
menthol advertising 

• 60% at or below the 
median for lowest 
price 



Analysis of data – Income Level 
• $79K-198.3K 
• Just under 6% of 

tobacco retail 
licenses 

• 0% with outside 
menthol advertising 

• 0% at or below the 
median for lowest 
price 



Analysis of data – Income Level 
Lowest Average Income  
• $22.2K-$31K 
• 21% of tobacco retail 

licenses 
 

Highest Average Income 
• $115.7K-$198.3K 
• Under 2% of tobacco 

retail licenses 



Analysis of Data – Youth Access 

• 68% of tobacco retailers within 1000 feet 
of a school 



Smoking Status Kansas Adults 



Kansas BRFSS 





Challenges Ahead 
 
• We are just beginning 

to learn what the data 
means for Wichita 

• Educating city 
leadership 

• Who should be 
involved? 
 



Implications for Wichita 

• Partnering with City 
– to strengthen current 

regulation 
– look at tobacco license 

density control 
 

 



Implications for Wichita 

• Coffee Talk 
– Educate on 

importance of POS 
and other tobacco 
control options 

– Listen to the needs 
and concerns of each 
neighborhood  

– Involve community 
leaders 
 
 



Questions? 
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