	Mass Dispensing Communications Campaign Planning Template

	Audiences (e.g., public, parents, schools, businesses, etc.; note as many as needed):

1)

2)

3)

4)

5)


	General Messages (attach message maps if needed):
	Message Channels (e.g., radio, TV, newspaper, fliers, etc.; list out per audience/message):
	Assigned To:
	Completion Date:




